PORK REPORT
July/August 2017
The California Pork
Producers Association is
the catalyst for
California pork industry
stakeholders to
collectively and
collaboratively build a
socially responsible,
sustainable, and
economically viable pork
industry through
information, promotion,
and education.

In this issue:
2

President’s Message

4

Member Updates

6

Pork Spectacular

7

Seneca Valley Virus Alert

8

Legislative Update

11 Pork Quality Initiative
12 Breeding Hogs for the
Showring
18 What Does the Checkoff
Mean For You
20 Promoting Pork in a
Digital World
21 CA Pseudorabies “free”
22 PRRS Cost on Industry

Putting More U.S. Pork on the World’s Table
Next time you’re working in your hog barn, take a quick glance at every fourth
pig. Why? More than one fourth (27.2 percent, to be exact) of U.S. pork and
pork variety meat production was exported from January to March 2017,
which put more money in your pocket.
“U.S. pork exports provided $52.42 of added value per head, based on January
to March 2017 export figures,” said Bill Even, CEO of the National Pork Board.
The Pork Board is working hard to ensure this momentum accelerates,
especially as domestic pork production continues to grow. In fact, the Pork
Board increased Checkoff funds for 2017 international activities more than 12
percent compared with 2016.
“Rapid growth in the U.S. pork industry makes exports more essential than
ever,” Even said.
Dermot Hayes, an economist and distinguished professor in agriculture and
life sciences at Iowa State University, agrees.
“U.S. sows are becoming about 3 percent more productive each year, plus,
we’re adding sows to the pork industry,” Hayes said. “As the U.S. pork
industry expands, we have a lot more pork available.”
With a planned increase in U.S. packer capacity, packers will be able to handle
6.1 percent more pigs this fall than in the fall of 2016, said Steve Meyer, vice
president of pork analysis for Express Markets, Inc. Analytics.
95 percent of the world’s community lives outside the U.S. Increases of
another 1.6 percent and 2 percent by the autumns of 2018 and 2019,
respectively, also are expected. Meyer estimates that there will be about 4.1
percent more pork this fall than in 2016.
“While production and capacity increase, now we need to answer: Where are
we going to market all the pork?” Hayes said. “The U.S. remains a low-cost
pork producer globally, so there’s optimism if we can take advantage of
international trade.”
More than 95 percent of the world’s population lives outside the United States,
and demand for high-quality protein continues to grow worldwide, said Bill
Luckey, who chairs the Pork Checkoff’s International Trade Committee. Pork
also remains the No. 1 meat protein consumed worldwide.
These combined factors are why the Pork Board committed additional
resources for export market development in 2017. Continued on page 14.
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Seeking Input – D.M Lopes
Thoughts Upon Returning from the State Fair
As I was returning from the California State Fair Open Division Swine
Show late last night, I pondered the question “What will be the future
of the State Fair Open Division Swine Show and Sale?” Exhibitor
participation in the show was slightly up this year compared to the
two previous years, but the sale was quite dismal. How will this affect
participation in next year’s show and sale? What can we do to improve
the quality of the sale? How do we attract more buyers? Is there
something more we can do to promote the sale? These are all
questions that I have discussed with fellow CPPA members and
anyone else who will listen. No one seems to have the answer, the
magic bullet, or cure-all to heal the stinging wound. Neither do I.
I should note that I thought the promotion of the sale this year was the
best ever. E-mail blasts were sent out on a regular basis for weeks
prior to the sale. The event was well-advertised on our website and in
printed media as well. I’m not sure how much more can be done from
a promotion standpoint.
I should also note that the show itself was a well-run and fun event.
Seeing old friends and engaging in conversation with fellow producers
in a relaxed, low-key atmosphere is always enjoyable. I don’t know
that a lot needs to be done to change the format of the show, it’s just
the sale that is unpredictable.
Recent Event Success
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On the bright side, our junior program events continue to experience
incredible success.
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The Junior Pork Spectacular was held June 17 – 18 at the Stanislaus
County Fairgrounds in Turlock. It was a record crowd with over 260
show pig entries.
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The Golden Opportunity Sale held July 15th at the California State
Fair Junior Division Show also broke records. The top-selling gilt
went for $28,000 and the sale average on 15 lots was $5,427.
Congratulations to all of our junior members who participate in these
events and kudos to the Board members who serve on the junior
committee and show & sales committee for all their efforts in making
these events successful.
General Membership Meeting
The general membership meeting was held on June 17th in
conjunction with the Junior Pork Spectacular in Turlock. With
approximately 130 people in the crowd, attendance far exceeded our
initial expectations.

One of the highlights of the evening was the recognition of the
outgoing and incoming junior board of directors. We would like to thank the 2016 – 2017 Junior Director Team
for their year of service to the organization. Those members are Amanda Farquharson of Porterville, Corie Lee
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Falaschi of Dos Palos, Amanda Thomas of Sutter, Shelby Weinrich of Willows, and Whitney Whitaker of
Templeton. The incoming 2017 – 2018 directors, who were selected by interview process earlier in the day, are
Shelby Weinrich of Willows (President), Ashlee Anderson of Turlock, Genna Andrade of Gustine, Corie Lee
Falaschi of Los Banos, and Paige Henry of Acampo. The program coordinators are Heather Thomas & Rachelle
Bailey-Tucker.
Three junior members were presented the Bill Silveira Scholarship award. Congratulations to Amanda
Thomas, Savannah Miller, and Russell Whitaker.
Another highlight was the presentation of the CPPA Outstanding Service Award which this year went to James
& Kara Backman of Small Town Genetics. Small Town Genetics operates a 200-sow club pig and purebred
seedtock operation in Denair, CA. Their genetics have been incredibly successful not only in California but
throughout the country, with several boars being placed in well-known boar studs. James and Kara have
participated in every show & sale event the CPPA has conducted since I have been a member of this association.
In addition, James has volunteered his auctioneering duties for just about every one of these events (except for
the year he became an ordained minister in order to perform a wedding ceremony for one of his buddies. I’ll let
him tell you more about that one.). James has been an active Board member for at least 15 years and has been
one of the key individuals responsible for the immense success of the Junior Pork Spectacular Show and the
Golden Opportunity Sale events. He is also one of the few swine judges from California who has judged
national shows. Congratulations to James and Kara for an honor well-deserved.
There was an excellent presentation from the National Pork Board by Kylee Deniz. She was extremely
informative about current events impacting pork producers. Cody McKinley of the National Pork Producers
Council also provided a presentation via phone call and Power Point presentation.
The Pig-In-A-Poke auction was lots of fun. Thanks to James Backman for providing his always entertaining
auctioneer duties. Thanks to everyone who donated items for this activity as well as for the silent auction.
Thanks also to Allan Rios of Generation-X Farms for donating the bar for the evening.
I would love to hear from those of you who were there. Let us know if you liked this event or not, have
suggestions for improvement, or think it should be moved to a different venue.
Give Us Your Input
If you have any suggestions or thoughts you would like to share about the aforementioned topics (or any other
topics relative to our organization), I would encourage you to contact one of your board members or myself
before the next board meeting which is scheduled for August 29th in Modesto. I can be reached at 559-6380319 (office), 559-360-3606 (cell), or david.lopes@reedleycollege.edu.
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CPPA Member News & Information
CPPA Honors Small Town Genetics with 2017 Distinguished Service Award
CPPA honored James and Kara Backman of Small Town Genetics as the recipient of
this year’s Distinguished Service Award during the Annual Meeting and Pork
Spectacular Banquet in June.
Backman, a long-time member of CPPA Board of Directors was fundamental in
establishing the CPPA Golden Opportunity Gilt Sale at State Fair and in revamping
CPPA’s Pork Spectacular to support today’s swine youth and tomorrow’s swine
industry leaders.
Backman is the owner of Small Town Genetics in Denair, CA. Backman believes that
with an emphasis on integrity and hard work, their operation can effect a positive
change on both the commercial swine industry and the junior show ring.

2017 – 2018 CPPA Junior Director Team Selected
The CPPA Junior Director Program provides an opportunity for junior members to develop relationships with
member and industry stakeholders. The program is designed to expand upon young people’s knowledge of the
pork industry and further develop their verbal and written communication skills, while providing the
opportunity to serve in a leadership role. Jr. Directors will gain valuable experience and develop long-lasting
relationships within the swine industry.
President: Shelby Weinrich – Willows

Corie Lee Falaschi – Los Banos

Ashlee Anderson – Turlock

Paige Henry – Acampo

Genna Andrade – Gustine
Program Coordinators: Heather Thomas & Rachelle Bailey-Tucker
Thank you to our 2016 – 2017 Junior Directors for an outstanding job representing CPPA!

CPPA Scholarships Awarded
CPPA awarded the following scholarships to entering and first-year college students for the 2017-2018 school
year. The applicants were selected based on scholastic merit, leadership activities, pork production
involvement, and future plans for career in pork production.

William “Bill” Silveira Scholarship
Savannah Miller, Corning – Savannah has been active in 4-H, FFA, National Junior Swine
Association, the California Junior Livestock Association, and her family’s operation GnG Genetics. This
fall she plans to attend Kansas State University College of Veterinary Medicine. After vet school she
plans to work for a large pig farming operation as their herd veterinarian along with overseeing health
checks at livestock shows and helping youth with their fair projects. She also plans to better advocate
for the swine industry and gain the consumer’s trust.
Amanda Thomas, Sutter – Amanda has been active in 4-H, FFA, a two-term CPPA Junior Director,
academic leadership programs, and operates her own hog operation. Amanda will be attending
Oklahoma State University this fall with a major in Agricultural Business and Animal Science. After
graduation she intends to return to California to pursue a career as a USDA Commodity Inspector,
while being active in CPPA and expanding upon her family’s hog, cattle, and hay operation.
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CPPA Member News & Information
Russell Whitaker, Templeton – Russell has been active in 4-H, FFA, National Junior Swine
Association, livestock judging, and many academic leadership programs. Russell has also been an active
participant CPPA swine shows and sales. Russell will be attending Chico State University this fall and
plans to major in the agricultural and crop sciences. After graduation, he plans to give back to the swine
community that has supported him over the years in achieving his goals.

Golden Opportunity Scholarship
Amanda Thomas, Sutter – Amanda has been active in 4-H, FFA, a two-term CPPA Junior Director,
academic leadership programs, and operates her own hog operation. Amanda will be attending
Oklahoma State University this fall with a major in Agricultural Business and Animal Science. After
graduation she intends to return to California to pursue a career as a USDA Commodity Inspector,
while being active in CPPA and expanding upon her family’s hog, cattle, and hay operation.
Amanda Farquharson, Porterville – Amanda has been active in 4-H, FFA, CPPA, National Junior
Swine Association, and academic leadership programs. She will be attending Oklahoma State University
this fall majoring in Animal Science and Agricultural Communications. After graduation, she plans to
become a feed company sales representative. Her goal is to expand her current hog operation to a large
scale operation that caters to the commercial hog and show pig industries.

CPPA State Fair Hog Sale Results



Golden Opportunity Gilt Sale: Average - $5,427.00 (15 lots)
Breeding Swine Sale: Average - $487.00 (19 lots)

Thank you to the buyers and consignors for your continued support for CPPA and our industry!!!

Mark Your Calendars…



2017 CPPA Online Bred Gilt Sales – October 18th & December 13th
2018 CPPA Online Showpig Sales – January 24th & March 14th

Auctions will be managed & promoted by CPPA, and broadcast on www.Showpig.com. Details posted on the
CPPA website. For questions, contact the CPPA office at 916-447-8950 or info@calpork.com.
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Pork Spectacular – Record Number of Entries
This year’s Pork Spectacular hit new records this year as its reputation as a premier hog show continues to
grow. Over 100 junior swine showman attended this year with more than 250 hogs shown in the gilt and
barrow show. Of those 260 hogs, more than half qualified for the California Bred and Fed Division.
Thank you to all the juniors who participated in Pork Spectacular! Congratulations to this year’s winners.

Gilt Show Champions
OVERALL CHAMPION GILT – Alia Rodgers

CHAMPION HAMPSHIRE GILT – Abagail Mensonides

OVERALL RES. CHAMPION GILT – Justina Moses

CHAMPION YORKSHIRE GILT – Sierra Branson

CHAMPION AOB GILT – Russell Whitaker

RES. CHAMPION YORKSHIRE GILT – Christy Awalt

RES. CHAMPION AOB GILT – Grace Curry

CHAMPION CROSSBRED GILT – Alia Rodgers

CHAMPION DUROC GILT – Alia Rodgers

RES. CHAMPION CROSSBRED GILT – Justina Moses

RES. CHAMPION DUROC GILT – Amanda Farquarson

Barrow Show Champions
OVERALL CHAMPION BARROW – Russell Whitaker

CHAMPION HAMPSHIRE BARROW – Maddi Nissen

OVERALL RES. CHAMPION BARROW – Meghan Garren

RES. CHAMPION HAMPSHIRE BARROW – Collin Billings

CHAMPION AOB BARROW – Rebecca Chaddock

CHAMPION YORKSHIRE BARROW – Morgan Meitrott

RES. CHAMPION AOB BARROW – Rebecca Chaddock

RES. CHAMPION YORKSHIRE BARROW – Lane Gardner

CHAMPION DUROC BARROW – Alia Rodgers

CHAMPION CROSSBRED BARROW – Russell Whitaker

RES. CHAMPION DUROC BARROW – Genna Andrade

RES. CHAMP.CROSSBRED BARROW – Meghan Garren

California Bred & Fed Champions
CHAMPION – Alia Rodgers, Crossbred Gilt, Breeder Ottenwalter Showpigs
RESERVE CHAMPION – Justina Moses, Crossbred Gilt, Breeder Ottenwalter Showpigs

Showmanship Winners
(1st through 5th Place)

NOVICE – Yelena Peraza, Shelby Nissen, Marissa Davi, Samual Price, Page Vierra
INTERMEDIATE – Alia Rodgers, Lauren Bliss, Maggie Roche, Kaitlyn Johnson, Christy Awalt
SENIOR– Mackenzie Davi, Genna Andrade, Elijah Johnson, Whitney Whitaker, Amanda Thomas

THANK YOU to this year’s Sponsors!!
ADM ANIMAL NUTRITION/MOORMAN'S SHOWTEC
ASSOCIATED FEED & SUPPLY
EXISS TRAILERS
FARMER'S WAREHOUSE
GENERATION X FARMS
GOLDEN STATE GENETICS

CALIFORNIA PORK PRODUCERS ASSOCIATION

OTTENWALTER SHOWPIGS
PACIFIC SHOWCASE
THE WENDT GROUP/SHOWPIG.COM
SULLIVANS SHOW SUPPLIES
SMALL TOWN GENETICS
YOSEMITE MEAT COMPANY
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Insert SVV Flyer

Swine Health Alert:

Seneca Valley Virus (SV V)

Showing pigs at fairs, shows and other
exhibitions has never been more popular. As
always, a major key to having a successful
show season and keeping pigs healthy involves
following a biosecurity plan. Part of a biosecurity
plan is to be aware of potential threats to your
pig’s health and learn how to avoid them.
Today, there is a disease called Seneca Valley
Virus (SVV), also known as Senecavirus A, that all
exhibitors should take seriously.
While SVV is not new to the United States, most
producers and many veterinarians are unfamiliar
with the virus. SVV is in the same family as foot
and mouth disease virus and swine vesicular
disease virus. Most cases occur between spring
and fall. It remains unclear why, but the number
of SVV cases has increased in 2017. Infected
pigs develop blisters around the nose, mouth
and hooves. Lameness is common, and general
symptoms of illness, such as fever, lethargy and
anorexia, may occur.

Clinical signs of SVV:
• Fever (>102.5° F)
• Off feed
• Lethargy (moving slowly, not wanting to get up)
• Lameness
• Vesicles (blisters) or ulcers on snout, mouth,
tongue, and hooves at the coronary band or in
between the toes

The main concern with SVV is that
it looks very similar to foot and
mouth disease and the only way to
tell the difference is by veterinary
diagnostic tests. This makes it
very important to know the clinical
signs of SVV so you can report it
to your veterinarian right away.

The virus can spread through direct contact with
infected pigs, through contact with fomites such as
boots, brushes or other equipment. Contact your
veterinarian immediately if you see blisters or
ulcers on your pig’s snout, mouth or hooves. If
possible, isolate ill animals away from healthy pigs.
Do not send pigs with signs of SVV to a show or
to market. Following basic biosecurity steps can
help to prevent the transmission and spread of
SVV and many other diseases.

More detailed information about Seneca Valley
Virus can be found at www.swinehealth.org/
fact-sheets.
For Additional Biosecurity Resources, such as “A
Champion’s Guide to Youth Swine Exhibition”
and “Exhibitors of All Pigs Going to Exhibits or
Sales,” go to www.pork.org/showpigs.

National Pork Board | 800-456-7675 | pork.org
Photos courtesy of Iowa State University
©2017 National Pork Board, Des Moines, IA USA. This message funded by America’s Pork Producers and the Pork Checkoff .
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Legislative Update
Vaccine Bank Needed To Protect Food, National Security
Citing economic and food and national security concerns, an ad hoc coalition of more
than 100 agricultural organizations and allied industries groups urged Congress to include in the next Farm
Bill language establishing and funding a Foot-and-Mouth Disease (FMD) vaccine bank.
FMD is an infectious viral disease that affects cloven-hooved animals, including cattle, pigs and sheep; it is not
a food safety or human health threat. Although the disease was last detected in the United States in 1929, it is
endemic in many parts of the world.
In a letter sent in July to the chairmen and ranking members of the Senate and House agriculture committees,
the coalition pointed out that “an outbreak of FMD will have a devastating effect on all of agriculture – not just
livestock producers – and will have long-lasting ramifications for the viability of U.S. agriculture, the
maintenance of food security and affordability … and overall national security.”
According to Iowa State University economists, an FMD outbreak in the United States, which would prompt
countries to close their markets to U.S. meat exports – thus creating a surplus of meat on the domestic market
– would cost the beef and pork industries a combined $128 billion over 10 years if livestock producers weren’t
able to combat the disease through vaccination. The corn and soybean industries would lose over a decade $44
billion and $25 billion, respectively; and economy-wide job losses would top 1.5 million.
“These costs can only be mitigated if the U.S. can mount a swift and thorough response once FMD is detected
within our borders,” the coalition wrote. “Such a response is entirely reliant on having an adequate vaccine
bank; there is no other option to prevent these catastrophic losses.”
“An outbreak of FMD in this country would be devastating for the U.S. pork industry,” said NPPC Presidentelect Jim Heimerl, a pork producer from Johnstown, Ohio, and chairman of NPPC’s Farm Bill Policy Task
Force. “The next Farm Bill must establish and fully fund a vaccine bank that gives us the ability to quickly
control then eradicate this animal disease.”
The United States does not have access to enough FMD vaccine to handle more than a very small, localized
disease event. Currently, the U.S. Department of Agriculture’s Animal and Plant Health Inspection Service
manages a vaccine bank at Plum Island, N.Y., where vaccine antigen concentrate for a limited number of FMD
strains is stored. If an outbreak occurred, the antigen would need to be shipped to manufacturers in England or
France to be turned into finished vaccine and shipped back to the United States.
While the cost of establishing a robust FMD vaccine bank – $150 million annually – is “significant,” it pales in
comparison to the projected economic consequences to the agriculture industry and to the nation’s food and
national security, the coalition pointed out.
Go to - http://nppc.org/wp-content/uploads/2017/07/FMD-Letter.docx-Final2-2.pdf to read the coalition
letter.

Ingredient in Popular Weed Killer Going on List as Cancerous
Regulators in California took a pivotal step in early July toward becoming the first state to require the popular
weed killer Roundup to come with a label warning that it's known to cause cancer. Officials announced that
starting July 7, the weed killer's main ingredient, glyphosate, will appear on a list California keeps of potentially
cancerous chemicals. A year later, the listing could come with warning labels on the product, officials say.
Monsanto, the chemical's maker, has filed an appeal after losing in court to block the labeling, arguing that
Roundup doesn't cause cancer and that the labels will harm the company's business.
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Legislative Update
NPPC Supports Legislation to Stop States from Dictating
Production Practices in Other States
Stating that “pork producers, not animal-right activists, lawmakers or regulators, should make the decisions
about what production practices are best for their animals and for producing safe food,” Neil Dierks, CEO of
the National Pork Producers Council, on July 25th in congressional testimony pledged the organization’s
support for legislation that would prohibit a state from imposing tax or regulatory burdens on businesses,
including pork operations, that are not physically present in the state.
The ‘‘No Regulation Without Representation Act of 2017,’’ H.R. 2887, introduced by Rep. James
Sensenbrenner, R-Wis., would stop states from adopting laws and regulations that ban the sale of out-of-state
products that don’t meet their criteria.
Massachusetts, for example, last year approved a ballot initiative that outlaws in the state the use of gestation
stalls for housing sows, battery cages for egg-laying hens and crates for veal calves and prohibits the sale of outof-state pork, eggs and veal from animals kept in the banned housing. The California Legislature in 2010
adopted a similar sales prohibition after voters in the state in 2008 approved a nearly identical ban on animal
housing.
NPPC has fought such bans, which have been pushed by animal-rights groups. Nine states have banned,
through legislation or ballot measures, gestation stalls, battery cages and veal crates, but only California and
Massachusetts extended the bans to sales in their state of products produced anywhere in the country that
don’t comply with their housing standards.
“Changes in production practices should be driven by the marketplace, not government fiats or even ballot
initiatives,” Dierks told the House Committee on the Judiciary Subcommittee on Regulatory Reform,
Commercial and Antitrust Law, during its hearing on the growing problem of states regulating beyond their
borders.
He pointed out that, while states have the prerogative – however ill-advised or uninformed – to ban certain
agriculture production practices for their farmers, they shouldn’t be allowed to adopt laws or regulations that
dictate the practices of farmers in the other 49 states.
That restraint of interstate commerce, Dierks told the panel, would appear to be a violation of the U.S.
Constitution’s Commerce Clause, which gives absolute power to Congress to regulate such trade.
The Sensenbrenner bill would prohibit state intrusions on the sovereignty of other states, limiting state
taxation and regulation to persons and entities that have a “physical presence” in the state.

NPPC Applauds EPA for Common Sense Approach to Farm Regulation
NPPC applauded two actions reflecting the U.S. Environmental Protection Agency’s common sense approach
to farm regulation. NPPC filed a brief in support of the EPA’s recent motion to stay a U.S. Court of Appeals for
the District of Columbia Circuit April 11 decision that rejected the farm exemption for emissions reporting
requirements. In addition, the EPA and Army Corps of Engineers last week formally initiated the process to
withdraw the Waters of the U.S. (WOTUS) rule, proposing a regulation to repeal it and opening a 30-day public
comment period on rescinding the rule. Earlier this year, the Trump administration ordered a review of the
WOTUS rule, which broadened the EPA’s regulatory authority over waterways to include, among other water
bodies, upstream waters and intermittent and ephemeral streams such as those that farmers use for drainage
and irrigation. It also expanded the EPA’s authority to include lands adjacent to such waters.
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Your participation in the Strategic Investment
Program allows the National Pork Producers
Council and state organizations to enhance and
defend your opportunities to compete at home
and abroad.

National Pork
Producers Council
Strategic
Investment
Program

Mandatory
Pork
Checkoff

Negotiate for fair trade (import/export)
Fight for reasonable legislation
Fight for reasonable regulation
Inform and educate legislators
Provide producers direct access to
lawmakers
Proactive issues management with media
Secure and guide industry research
funding
Enhance domestic and global demand
Provide producer information and
education
Funding

$0.10/$100

$0.40/$100

YOUR VOLUNTARY INVESTMENT IS NPPC’S PRIMARY SOURCE OF FUNDING;
CHECKOFF DOLLARS CANNOT BE USED FOR PUBLIC POLICY FUNDING.

The National Pork Producers
Council (NPPC) conducts
public policy outreach on
behalf of its 44 affiliated state
association members
enhancing opportunities for
the success of U.S. pork
producers and other industry
stakeholders by establishing
the U.S. pork industry as a
consistent and responsible
supplier of high quality pork
to the domestic and world
market.
NPPC is primarily funded
through the Strategic
Investment Program (SIP), a
voluntary producer
investment of $.10 per $100
of value that funds state and
national public policy and
regulatory programs on
behalf of U.S. pork
producers.
For more information on
NPPC, visit www.nppc.org

NPPC Programs
PorkPAC – The political action committee of NPPC. The mission is to educate and support candidates at the
state and federal levels.
Legislative Education Action Development Resource (LEADR) – If you’re not telling your story,
someone else will! Your voice is needed in the halls of your state capital and in Washington, D.C.
Pork Leadership Institute – The Pork Leadership Institute combines the National Pork Board’s leadership
program (Pork Leadership Academy) with the NPPC’s PLI.
Swine Veterinarians – The U.S. pork industry is under mounting criticism from opponents of modern farm
animal production methods.
Internships – The NPPC Washington Internship Program is designed to give young leaders experience in
U.S. agricultural policy – legislative, political and regulatory – at the federal level.
U.S. Farmers & Ranchers Alliance – The National Pork Producers Council is proud to serve as a board
participant on the U.S. Farmers & Ranchers Alliance (USFRA).
We Care – As a united group, pork producers adopted a formal set of ethical principles that outline the
industry’s values and define how producers represent the industry every day on farms across America.
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Pork Quality Initiative Builds Momentum
There will be a major momentum shift this year in how pork quality is classified if USDA’s revision of its
voluntary pork quality standards is approved. After more than 30 years, the federal government is moving
forward with its internal process to revise the voluntary standards – an action likely to affect all pork chain
segments, including how consumers view pork.
“This holds great promise for increasing pork consumption,” said Everett Forkner, a Richards, Missouri,
producer and a member of the National Pork Board’s Pork Quality Task Force. “It also addresses one of the
The task force, consisting of seven producers, four packer/processors and an academic, met the past two years
to help find new ways to improve the consistency of pork quality based on Checkoff-funded research. The
objective is to establish new quality benchmarks needed to meet consumer demand and expectations.
As part of its 2020 strategic plan, the National Pork Board set a quality goal of reducing pork loin chops that
score below the board’s color score of “3” by 10 percentage points compared with the 2012 retail baseline study
(55 percent cut to 45 percent, with an 18 percent overall improvement).
“We’re discussing this goal with all pork chain segments, including packers, processors, retailers and
foodservice,” said Steve Larsen, assistant vice president of science and technology for the Pork Checkoff. “New
voluntary standards will build on efforts to educate consumers about what quality attributes to look for in pork,
such as meat color and marbling.”
According to Forkner, it’s about giving consumers what they want and having a system that rewards that
ability. “Improved voluntary standards can allow for product differentiation based on quality and eating
experience,” Forkner said. “This will offer consumers new pork purchasing opportunities.”

National Pork Retail Benchmarking Study Flags Pork Quality Issues
What do consumers see when they compare fresh pork in the retail meat case? To find that answer, researchers
from six universities – North Dakota State,
Texas A&M, Pennsylvania State, Ohio State
and California Polytechnic State Universities,
as well as the University of Florida—worked
together to benchmark fresh pork quality from
the top three retailers in the United States.
The researchers collected pork samples from
117 stores, representing 67 cities. They
evaluated 10 packages of enhanced and nonenhanced product for each brand in the store
for subjective pork quality traits, including
color and marbling scores on center-cut loin chops. They also purchased center-cut loin chop packages and
shipped them to Texas A&M for further evaluation, including pH, Minolta color and Warner-Bratzler Shear
Force. Meanwhile, sirloin chop and blade steak packages were sent to North Dakota State University.
Final assessments included regional and national pork quality results, as well as differences between enhanced
and non-enhanced product. The results showed that a wide quality variation exists within the packages, retail
store and region, as well as between enhanced and non-enhanced pork products. However, the benchmarking
data can now be used to make adjustments to improve consumers’ eating experience and thereby increase pork
demand.
Full report available at - http://research.pork.org/FileLibrary/ResearchDocuments/11-163NEWMAN-NDSU.pdf
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Some Thoughts on Breeding Hogs for the Show Ring
By D.M. Lopes
While at the recent State Fair Open Division Swine Show, I had several conversations with fellow pig producers
about a number of matters. One of the most frequent topics of conversation, particularly with newer breeders,
had to do with how their animals placed in the show and what they should do to improve the quality of their
stock in order to make them more competitive as well as more marketable. I am always willing to share my
philosophy regarding the breeding hogs for genetic improvement as that is one of my great passions. Since
most small scale producers that I know rely on marketing show pigs to pay their feed bill, I will focus primarily
on that that portion of the industry.

1. First and foremost, breed for the market!
As with any good business model, you need to research your market and understand the needs of your
customers. If you are dealing with customers who are interested in a premium quality pork product, then your
pigs will probably look a lot different than the pigs that are winning hog shows. On the other hand, if you are
after the thrill of the final drive, then you need to breed for hogs that meet the phenotypic requirements of the
show ring. There are several different markets for hogs, each with different customer priorities. Make sure you
understand the priorities of the market for which you are breeding.

2. Educate yourself!
Speak with other breeders who are successful. I guarantee you that their success was not just handed to them.
They had to work at it and are well-deserving of their success. Most of them are more than willing to share their
thoughts with you and give you advice on how to make it to the final drive (If that is your goal).
Take every opportunity you can to improve your livestock evaluation skills! This is something that I think is
critical for all pork producers who are involved in making genetic selection decisions, but especially for those
who want to be successful in the show ring. In fact, this may be the most important skill necessary to achieving
show ring success. I sometimes come across folks who think they can take almost any pig and use fancy show
feeds and supplements to make it become a winner. This is simply not true. Most of the traits that judges select
for are highly heritable. The genetic potential needs to be there first.
When at a show, listen to the judge’s critique, not just of your animals, but of the others in the show as well. If
you really pay attention, you should start to notice a pattern amongst those pigs that win (as well as those that
don’t).
Learn from your animals at home. Take note of the visual differences you observe in those animals that “work”
(i.e. stay sound, breed easily, reproduce efficiently, grow well, stay healthy, and produce an end product that is
desirable to the consumer) and those that don’t. Again, you should notice a pattern. Even though the best
“production hogs” might not always make the best “show hogs”, you can still learn a lot about evaluation by
doing this particularly in regards to traits like structural soundness which is important for all hogs regardless of
how they are marketed.
3. Be patient!
Success won’t just happen overnight. Most successful breeders have spent years perfecting their craft. They do
their homework by attending and/or exhibiting in shows, listening to judges, talking to other breeders,
reviewing show & sale reports, researching pedigrees, and viewing boars on-line and at ranches and/or boar
studs. They have a passion for what they do and take the time to do it well. They do their homework!

4. Don’t throw out the baby with the bath water!
I have seen exhibitors get frustrated when their animals don’t win classes and advance to the champion drive.
They then go home, cull everything they have and start over with a completely different set of genetics in hopes
CALIFORNIA PORK PRODUCERS ASSOCIATION
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of doing better next time. In some cases, this might be the appropriate thing to do. However, in other cases,
they might cull animals that have considerable utility as breeding stock. Animals that maybe just need to be
mated to the right boar to make the small adjustments needed for herd improvement. Don’t get too caught up
in the show ring hype when making gilt selection decisions. Some of the best pigs ever produced have come out
of those sows that were a little plainer as gilts. They just had to be mated to the right boar to complement the
strengths that they did possess. Always realize that there is no such thing as a perfect one. Part of the fun of
breeding hogs is finding those boars that will best complement the females in your herd and watching the
results.
The bottom line: do your homework! Over time, the results will pay off. Hang in there and best of luck with
your breeding program.

Swinging the Barn Doors Wide Open: National Media Visit Sow Farm to Learn
Firsthand About Pork Production
The opportunity to show a journalist from the Washington Post around a
sow farm is rare, but imagine if that reporter also was in the company of
staff from CNN, USA Today, National Public Radio, the Huffington
Post and a host of regional press.
That is exactly what happened May 16 when 20 journalists affiliated with
the National Press Foundation (NPF) arrived in Iowa for a four-day
agriculture immersion tour. The Pork Checkoff teamed with DuPont
Pioneer to welcome the journalists, who each applied to be a part of the
experience.
“Hosting the tour allowed us to share the message of responsible pork
production with highly influential, well-traveled journalists,” said John
Johnson, chief operating officer of the Pork Checkoff. “We are starting to
see this investment pay off with enlightening articles centered on the
current state of increasing pork production and packing capacity.”

“I appreciate the help and plan on
following up with some stories soon. I
found the week in Des Moines
incredibly informative and helpful.”
– Kristofor Husted, KBIA radio and a
contributor to National Public Radio

This is the second year that the National Pork Board has coordinated an event with the NPF, a non-profit
organization that educates journalists on complex issues. According to NPF President Sandy Johnson, the
organization educates through staging professional development opportunities all across the United States.
As part of the tour, participants visited Iowa Select Farms’ new 6,200-sow farm near Humeston, Iowa.
Participants learned about the state-of-the-art air filtration systems that keep pigs healthy, as well as the
diverse sow housing systems and the farrowing process.
“Iowa Select Farms is committed to being open and transparent about what happens on our farms,” said Jen
Sorensen, the farm’s director of communications.
The journalists also took part in a Butcher Shop 101 event conducted by Neel Sahni, foodservice marketing and
innovation manager for the Pork Checkoff. The reporters could see precisely where today’s pork cuts originate
on the pig and how they are packaged and displayed in meatcases and on menus. The demonstration
highlighted both the versatility of the pig, and why pork demand is growing.
Nationally renowned expert Mike Apley, DVM, Kansas State University, updated the journalists on the issue of
antibiotic resistance.
“The discussion was very beneficial for the journalists,” said Johnson. “They seemed to appreciate learning
about the complex issue and the pork industry’s commitment to antibiotic stewardship.”
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Putting More U.S. Pork on the World’s Table, cont’d
“Because we produce more pork in America than we
consume, we definitely need exports to grow demand for
our pork and to help maintain prices,” said Luckey, who
runs a wean-to-finish swine operation near Columbus,
Nebraska. “The Pork Board is committed to increasing
sales of U.S. pork worldwide.”

10 Ways U.S. Pork Sales Are Growing
Around the Globe
Your Pork Checkoff investment impacts the dynamic
world of international trade to expand pork exports and
boost pork producers’ bottom line. Following are 10 key
points.

1. EXPORTS ARE ESSENTIAL IN TODAY’S
WORLD
More international consumers crave U.S. pork, according
to the U.S. Meat Export Federation (USMEF). This is
reflected in the way exports grew from just 7 percent of production in 2000 to more than 27 percent by the first
quarter of 2017.
The United States has become the world’s largest pork exporter and is expected to dominate the global pork
market over the next 10 years, according to the USMEF, which partners with the Pork Checkoff to develop
overseas markets for U.S. pork exports.
“The pork industry entered 2017 with an optimistic outlook, confident we can continue our recent strong
momentum in international markets,” said Philip Seng, USMEF president and CEO. “With record-large pork
production, it’s more important than ever to move more product out of the country by growing U.S. market
share in established markets and by breaking new ground in emerging destinations.”

2. BIG GOALS EQUAL BIG OPPORTUNITIES
Value-added products, variety meats and pork muscle cuts are helping the National Pork Board increase U.S.
pork exports through access to new markets and expansion of existing markets. The five-year Checkoff
Strategic Plan goal? Achieve a 9 percent average annual increase in value and volume. While an aggressive goal,
it’s doable, Even said.
“Demand for U.S. pork is increasing, and customers are willing to pay more for it,” Even said. “The U.S. pork
industry has had success in displacing competitors, even with trade barriers and a strong U.S. dollar. By
investing 12 percent more Checkoff funds this year in international marketing, the Pork Board is working to
maintain market access and to grow market opportunities for U.S. pork around the world.”
That is great news for producers, according to Luckey. The Nebraska pork producer is pleased to see U.S. pork
export demand rising, especially with expanding U.S. pork supplies and political uncertainty.

3. THE PORK CHECKOFF’S PROACTIVE APPROACH PAYS DIVIDENDS
The safety, consistency, high quality and affordability of U.S. pork set it apart from the competition. The Pork
Checkoff ‘s marketing efforts with the USMEF promote the positive attributes worldwide.
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“The focus in each market is different based on opportunities, consumption patterns, price and other key
factors,” Luckey said. The Pork Checkoff Trade Committee prioritizes international markets each year and
allocates funds accordingly for the USMEF to carry out market development activities.
Each export destination offers different challenges and requires tailored marketing approaches. Initiatives to
promote U.S. pork include everything from direct consumer messages to educational seminars for importers
and processors. The Checkoff also hosts international trade teams and supports reverse trade teams that allow
U.S. packers and exporters to align with importers and potential global customers.
The U.S. pork industry also invests Checkoff funds in research and economic analysis each year to gauge export
growth opportunities and to identify and apply scientific approaches to reduce trade barriers.
“We must remain competitive and build long-term relationships and business in foreign markets,” Luckey said.
“We need to defend markets, open new markets and eliminate trade barriers.”

4. FREE TRADE IS KEY
Although trade deals such as the Trans Pacific Partnership and the North American Free Trade Agreement
(NAFTA) have been a major focus in politics, a protectionist approach isn’t good for agriculture, said Iowa
State’s Hayes. He noted that Mexico and other key buyers of U.S. pork already are negotiating lower import
duties and more free trade agreements with other nations.
“While the Pork Checkoff cannot control or engage in political issues, producers understand the importance of
win-win trade deals,” Luckey said. “And, we hope to see bilateral agreements take shape to open markets.”

5. MAJOR MARKETS MATTER
Mexico, Japan and China remained top markets for U.S. pork in the first quarter of 2017. The volume of U.S.
pork exports to Mexico rose 29 percent from January to March 2017 compared with the same period a year
ago. Mexico consumes over 7 percent of U.S. pork and pork variety meat production and about 40 percent of
U.S. ham production, much of which is further processed there.
U.S. chilled-pork exports to Japan were up 3 percent in volume and 10 percent in value in the first quarter
compared with 2016.
“Volume doesn’t necessarily mean buyers are
purchasing more pork just because it’s inexpensive,”
Luckey said. “Chilled pork sells at a premium price, so
it helps drive up the value of U.S. pork exports.”
China remains a huge market for U.S. pork, in part
because of the nation’s massive population. U.S. pork
variety meat exports to China and Hong Kong remain
strong and have grown 24 percent in volume compared
with last year, he added.
“If China increased U.S. pork imports by just 1 percent
of consumption, it would take an additional 5 percent
of annual U.S. production,” Iowa State’s Hayes said.
“We may actually see less of a surge in the China/Hong
Kong market for imported muscle cuts because they
are rebuilding their swine herds.”
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Putting More U.S. Pork on the World’s Table, cont’d
6. OTHER MARKETS HELP FUEL GROWTH
The United States exported pork to more than 110
countries in 2016, and while all of those markets differ in
size and potential, all are crucial, Luckey said. U.S. pork
exports to South Korea, the No. 6 U.S. market, were up 31
percent January through March compared with the same
period a year ago, thanks to duty-free access from a free
trade agreement. Canada, the No. 4 U.S. market, showed
small increases in the first quarter.
The day may not be that far away when 1 in every 3.4
pounds of pork traded in the world will originate from the
United States, according to the USMEF.
“With exports, the totals from each country matter,” Luckey
said. “Collectively, they make a big impact on my bottom
line. The same is true for other pork producers across the
country.”

7. EMERGING MARKETS OFFER ROOM TO GROW
Building new export opportunities for U.S. pork doesn’t happen overnight, as Luckey points out. As a
participant on trade missions to Colombia, Argentina and Peru, he’s seen firsthand the initiatives needed to
grow sales in emerging markets. Once these relationships take root, however, they benefit U.S. producers.
In the first quarter, the volume of U.S. pork exports to South America (Colombia, Peru and Chile) soared nearly
95 percent. Also, Honduras in Central America showed an increase of 14 percent for the first quarter compared
to 2016. Other markets, such as the countries in the Association of Southeast Asian Nations, restrict trade
access, but growth potential is clear.
“It often takes years to build new markets for U.S. pork,” Luckey said. “That’s why we have to have be ready
now for continued success.”

8. COMPETITION DRIVES EXPORT MARKETS
A variety of ever-changing market factors influences which nations can supply pork at the most competitive
prices. For example, 2014 and 2015 were tougher for U.S. exports due to a strong dollar, a lack of access to
major markets and the West Coast port labor disputes.
“In the wake of the port slowdowns, Canada and the EU seized a lot of our pork export opportunities,” said
Luckey, who added that Canada exports two-thirds of its pork production. “The United States is working to
rebuild market share and to reach new markets.”

9. CATERING TO BUYERS’ NEEDS IS CRUCIAL
“In the global marketplace, one product doesn’t fit all,” Luckey said. “U.S. pork’s big selling points are safety
and a consistent supply. Plus, we can be nimble to meet market needs, especially with the new packing and
processing plant capacity coming online.”
With vigorous global competition, the United States must provide the types of pork products that buyers want,
in the form they want it.
“We have to understand each country’s unique needs and be as accommodating as we can,” Luckey said.
CALIFORNIA PORK PRODUCERS ASSOCIATION
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10. VARIETY MEATS ADD VALUE
Variety meat exports were up 22 percent in volume and 33
percent in value during the first quarter, compared with the
same period in 2016. Sales were dominated by China/Hong
Kong and Mexico, which account for about 85 percent of the
variety meat export volume.
Many variety meat products traditionally are not consumed by
U.S. domestic consumers, but they fit well into diets and
cultures of other markets, said Luckey, who has traveled to
China and Mexico on trade missions.
A large portion of variety meats produced in the United States
is rendered, which can mean only pennies on the dollar for
producers. For the past three years, the Pork Checkoff has led
a project to determine ways to add value to variety meats and
by-products.
“The research showed that a by-product of pig blood can be used as a ‘binder’ for meat and variety meats to
produce low-cost, high-nutritional products to consumers in other nations while returning value to U.S.
producers,” Luckey said.
“Whether it’s through pork exports or sales of variety meats, maximizing opportunities for U.S. pork is a big
challenge, but buyers know we offer one of the best and safest pork supplies in the world,” Luckey said. “We all
win with trade.”
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Insert Checkoff Flyer

VISION
N AT I O N A L P O RK B O A RD

The National Pork Board
will ELEVATE U.S. PORK as the
global protein of choice
by continuously
and collaboratively
WORKING TO DO WHAT’S RIGHT
for people, pigs and the planet.

What does the Checkoff
mean for pork producers?
How was the Pork Checkoff established?

The U.S. pork industry has had a 100 percent legislative checkoff program since 1986.
Congress created the Pork Checkoff as part of The Pork Promotion, Research and Consumer Information Act of
1985. Pork producers had requested the legislation so they could take advantage of having all producers and
importers participate in a checkoff program designed to strengthen the position of pork in the marketplace.

What is the Pork Checkoff rate?

U.S. pork producers and importers pay $0.40 per $100 of value when pigs
are sold and when pigs or pork products are brought into the United States.

When is the Pork Checkoff assessed?
Feeder pigs, market hogs and
seedstock are the means by which producers

MISSION
N AT I O N A L P O RK B O A RD

The National Pork Board
is the catalyst that
UNITES PORK PRODUCERS
WITH KEY STAKEHOLDERS
focused on
building a bright future
for the pork industry through
RESEARCH, PROMOTION
AND EDUCATION.

CARE
PARTNER

TRAINING

SOCIALRESPONSIBILITY
PRODUCTIVITY PROTEIN

ETHICS

QUALITY

COLLABORATE

RESEARCH

Who is responsible for
collecting the funds?

COMMITMENT OUTREACH CONTINUOUS
IMPROVEMENT
PROMOTION

EDUCATE

SUSTAINABILITY

How are my interests
as a producer represented?

Annually, the nation’s pork producers elect fellow
producers to represent their state in the Pork Act
Delegate Body. States are represented

in proportion to their level of hog
production. Each state is eligible to have at
least two representatives.

The delegates meet during the annual Pork Industry Forum, typically in early March, to determine
the recommended rate of assessment and the
amount of funds returned to states.

The law requires that each state
pork producer association receive
a minimum of 16.5 percent of
assessments generated in that
state. The current rate of return to each state

Pig marketers, including packers and dealers, are
responsible for collecting assessments, except in
the cases of seedstock and farm-to-farm sales,
which are also covered under the law. In the case
of seedstock, the seller or breeder is required to remit funds in farm-to-farm sales. It is common for
feeder-pig producers who have numerous producer
customers to remit the checkoff as a convenience
to their customers.

varies from 16.5 to 39 percent, according to the
three-year average number of hogs marketed in
the state.

Is it possible to get
a refund of the assessment?

Who administers and decides how the
money is spent?

No. The Pork Checkoff is a national program
designed so all pork producers and

NUTRITION

TRUST

are assessed. For example, a feeder-pig producer
is assessed when the pig is sold for the first time.
If the animal is sold as a feeder pig a second time,
there is no assessment. However, an assessment
is collected on the sale of the pig when the animal
is sold as a market hog. The same producer is never assessed twice for the same animal.

40¢

importers participate in the program
and its benefits.

SAFETY
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The 15 elected members of the National Pork Board
and the Pork Checkoff staff are responsible for the
collection, distribution and program accountability
of the Pork Checkoff. Those nominated to serve on
the National Pork Board are appointed for three-year
terms by the U.S. Secretary of Agriculture.
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VALUES
N AT I O N A L P O RK BO A RD

We value all diversity of opinion
and strive for collaboration.
We embrace the industry’s
We Caresm principles.

We do what’s right for people,
pigs and the planet.
We are proactive in defining
solutions for emerging
challenges.
We are committed to continuous
improvement in all we do.

T

Collections and reports are remitted monthly
to the National Pork Board. These reports must
state the number of hogs marketed, the gross
value, the amount of assessments made and the
state of origin of the marketed animals. By federal law, this information is confidential. Only

figures generated from multiple or statewide
data can be made public. Failure to comply with
these collection requirements can result in fines
of up to $1,000 for each unreported sale and the
payment of 1.5 percent interest per month on
late payments.

How do I Submit My Remittance to the Checkoff?
Producers can submit their Checkoff one of two ways:
and to get your login code to register, just email
Online: Payments can be completed through
the online Checkoff remittance system. Like
other online bill pay programs, the Checkoff
online payment system eliminates the need
for paperwork and mailing in your remittance.
It’s easy to use and offers convenience while
keeping your financial information secure. To
learn more about the online remittance system

paycheckoff@pork.org.

By mail: Producers can fill out the Checkoff form

found at: www.pork.org/aboutus under the forms
and instructions section, either by hand or computer. Then mail the printed form to the National Pork
Board at PO Box 9113, Des Moines, IA 50306.

How is the Pork Checkoff used?

SOCIALRESPONSIBILITY
ODUCTIVITY PROTEIN

ICS

Where does the Pork Checkoff money go?

Detailed
information about Checkoff
SUSTAINABILITY
programs and expenditures is available
by contacting the National Pork Board and
SAFETY
requesting its publications and/or annual
report. Information about the Pork Checkoff
is available online at www.pork.org or by
calling the Producer Service Center at
1-800-456-7675.

EDUCATE

The National Pork Board executes specific programs in the areas of promotion,
research and education. No funds may be used for lobbying or to influence government policy.
Promotion: Checkoff-funded promotions are
Producer Education: Access to the latest

designed to increase domestic pork sales through
consumer, retail and food service outreach. Foreign
promotions for U.S. Pork funded by the Pork
Checkoff have helped to move the U.S. from a net
importer to a net exporter of pork.

Research: Checkoff-funded research is admin-

istered in all areas of pork production, processing
and human nutrition to develop a higher quality
and more profitable product in the competitive
meat protein market.

National Pork Board
1776 NW 114th St.
Clive, IA 50325
info@pork.org

Research funds are invested in animal welfare,
environmental and production studies that help
producers meet the challenges of responsible pork
production. Checkoff funds also are used to find
new pork products for our growing consumer base.

technologies and information is often the key to a
producer’s ability to be competitive. Checkoff-funded seminars, workshops, videos, digital tools and
other instructional materials are available to all
producers. Topics range from employee management to producer issues to genetics.

Consumer Education: Food editors, chefs,
journalists and other food trend influencers in the
U.S. receive pork industry information on a regular
basis. Checkoff funds also make information about
how pork fits into a healthy diet available to health
care professionals, Registered Dietitians, teachers
and others.

515.223.2600
www.pork.org/aboutus

©2017 National Pork Board, Des Moines, IA USA.
This message funded by America’s Pork Checkoff Program.
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Promoting Pork in a Digital World
From hailing an Uber ride, ordering movie tickets or finding a new recipe,
today’s consumers are turning more and more to smartphones, laptops
and tablets. To capitalize on the growing digital world, the Pork Checkoff
is tapping new ways and places to promote pork’s great flavor and
convenience. “We have connected with consumers through the Pork be
Inspired® website for years,” said Jarrod Sutton, domestic marketing vice
president for the Pork Checkoff. “But today, YouTube ads, social media,
targeted emails, digital advertising and other online efforts are building a
robust, meaningful marketing story to consumers and elevating pork
when planning meals.”
Two of pork’s largest target demographics, millennials and multicultural
consumers, are heavily engaged online through mobile technologies. This
is one of the primary reasons the Pork Checkoff’s Pork be Inspired
marketing efforts have gone digital.
“One of the pluses of effectively engaging millennials and multicultural
consumers is that you automatically tap into the massive trend of mobile
connectivity,” said Bill Even, National Pork Board CEO. “The Pork
Checkoff has increased its investments in digital marketing – from $2.25
million in 2016 to $3.5 million this year.”
With a digital marketing strategy, pork content is available 24/7. To help
consumers find pork information at any time of the day, the Pork
Checkoff has updated content on the Pork be Inspired website, improved
online search results and purchased Google AdWords that drive
consumers directly to all things pork.
Through the yearlong Taste of Now marketing campaign, the Checkoff is
connecting with consumers online to ensure that they have the correct
information about pork. From factual cooking temperatures to highquality, delicious (and easy) recipes, pork consumers are instantly finding
what they need.

Partnering with Retailers
The Pork Checkoff also has worked with retailers to reach multicultural
consumers digitally.
“Most of our pork promotions with major retailers have a digital
marketing component to ensure that we are reaching the right consumers
at the right time,” said Sara Crawford, director of retail marketing and
innovation for the Pork Checkoff.
“From retail website banner advertisements to co-sponsored social media
posts, we work closely with retailers to ensure a strong digital marketing
presence during our promotions,” Crawford said.

WHY DIGITAL
MARKETING?
On a daily basis, consumers
have become accustomed to
find answers at a touch of a
button. The marketing world
has taken note and successful
brands and companies have
transitioned from a traditional
marketing strategy to one that
combines or exclusively
focuses on digital marketing.
What exactly is digital
marketing and why is it
different from traditional
marketing? Digital marketing
encompasses all digital
platforms, such as marketing
on the internet, on mobile
phones, digital display
advertisements, or any other
digital medium. It is datadriven, with marketing efforts
changed almost instantly to
reflect changes in consumer
preferences or changes in
marketing programs.
Digital marketing efforts also
tend to be more affordable
than traditional marketing
methods, costing only a
fraction of the cost.
Traditional marketing
typically includes print
advertisements, such as
newsletters, billboards, flyers,
and newspaper print ads, TV
commercials and radio ads
and promotions.

Sutton said that with abundant pork supplies, keeping pork top of mind
with all consumers is key.
“When consumers search for pork information, we are ready and able to deliver them facts
about pork and to encourage them to put more pork on the fork this year.”
CALIFORNIA PORK PRODUCERS ASSOCIATION
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Healthy Pigs – California Swine Health Program Review:
Pseudorabies “Free” Reconfirmed
By Dr. Annette Jones, California State Veterinarian
If you are a fan of pigs, you will be happy to know that, after an in depth disease prevention program review by
USDA veterinarians and other scientists in 2017, California has once again been classified as Pseudorabies
“free.”
While Pseudorabies only impacts the health of swine, it is highly transmissible and can be fatal to
pigs. Maintaining “free” status is a credit to California Department of Food & Agriculture (CDFA) and
particularly to California’s swine producers, because wild pigs in California can carry and spread the disease to
our domestic hogs. Continued vigilance in monitoring for any signs of renewed infection via maintenance of
programs standards was particularly appreciated by the review team.
Pseudorabies is a viral disease in swine that is endemic in most parts of the world. It is also known as
Aujeszky’s disease and is considered to be one of the most economically important viral diseases of swine.
Pseudorabies means “false rabies,” or “rabies-like;” however, Pseudorabies is related to the herpes virus, not
the rabies virus. It does not infect humans.
The Pseudorabies Eradication Program began in 1989 and California initially became Stage-V “free” of the
program in February 2001.
Pseudorabies still exists in feral swine. Sporadic cases are occasionally identified in swine herds with exposure
to feral swine. Targeted surveillance is utilized for pseudorabies because it increases the odds of rapidly finding
disease and helps protect and ensure the commercial swine industry is disease free.
To support this goal, samples are collected from diagnostic laboratories, domestic swine premises with
increased risk of exposure to feral swine, livestock markets and buying stations, and various slaughter
establishments including sow-boar and market swine.
For more information: https://www.cdfa.ca.gov/ahfss/Animal_Health/Swine_Health.html

NPB Offers Animal Science Webinar Series
The National Pork Board Animal Science Committee is offering a Research Webinar Series designed to
highlight results from completed research projects funded by the committee.
These results have direct application to production and therefore pork producers will find this information to
be valuable as they make management decisions that affect productivity and profitability. The webinar will be
presented by the principle investigator from each project and webinar participants will have the opportunity to
interact with the investigator following the presentation.


August 1, 12:00 pm, CST: Dr. Dean Boyd – How Dietary Enzymes Work



August 8, 12:00 pm, CST: Dr. Pedro Urriola – Gut Physiology of Pigs Fed Diets with Carbohydrases
Enzymes



August 15, 12:00 pm, CST: Dr. Eric van Heugten – Applying Enzyme Technology to Optimize the
Utilization of Fibrous Feed Ingredients



August 22, 12:00 pm, CST: Dr. Merlin Lindemann – Evaluation of the Nutrient Uplift Provided by
Xylanase in Finishing Diets

For more information or to register, go to http://www.pork.org/production-topics/animal-science/
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Annual PRRS Costs Fall $83.3 Million –
Productivity Gains Blunt the Impact of
PRRS on the U.S. Herd
Producers and veterinarians are making progress in the battle against
porcine reproductive and respiratory syndrome virus (PRRSV). Based on
a five-year moving average, annual productivity losses due to PRRSV fell
$83.3 million from October 2010 ($663.91 million) to October 2016
($580.62 million) in a recent interim report.
An ongoing Pork Checkoff PRRS project, conducted through Iowa State
University and the University of Minnesota, provides semi-annual
updates on the disease’s cost to the U.S. swine herd.
A new Pork Checkoff resource offers PRRS research results to help
producers, veterinarians and researchers fight PRRS. Expanded from the
2012 edition, the guide highlights Checkoff-funded PRRS research from
1997-2016. Download it at pork.org/research.
Herd distribution regarding PRRSV status and productivity are what
influence the annual losses, said Iowa State University’s Derald
Holtkamp, DVM, who directs the study.
While more breeding herds are PRRS-positive today, improved
biosecurity and herd-health management have contributed to gains. This
includes limiting piglet cross-fostering, closing the breeding herd and
maintaining immunity through vaccination versus live-virus inoculation.
“Fewer pigs are PRRSV- negative at weaning than in 2010,” Holtkamp
said. “To continue the progress made during the past five years, we need
to increase efforts to stabilize sow farms so they can wean more PRRSVnegative pigs.”

Still Most Costly Disease

The Pork Checkoff’s Swine
Health Committee directs
the organization’s efforts to
fund research and develop
information and tools that
producers can use for
continual improvement in
the area of swine health.
Click on links below to learn
what Checkoff dollars are
providing to pork producers
to help them protect and
improve the health of their
pigs.
http://www.pork.org/produ
ction-topics/swine-health/
PEDV
PRRS
Domestic Diseases
Biosecurity/Security on the
Farm
Foreign Animal Disease
Awareness and
Preparedness
Disease Surveillance
Swine Health Links

Despite advances made against PRRS, it has not been unseated as the U.S. pork industry’s most costly disease.
“Even at its worst, porcine epidemic diarrhea virus (PEDV) did less damage than PRRSV does year after year,”
said Holtkamp, adding that lessons learned from PEDV have helped make progress against PRRSV.
Before PEDV surfaced in 2013, PRRS outbreaks affected 30 to
40 percent of all U.S. breeding herds. After PEDV, it dropped to
20 to 25 percent.
Greater attention to biose curity and better sow-farm
management has reduced PRRSV’s impact on productivity, but
there has been a shift toward control and away from
elimination since 2010. With fewer PRRSV-negative breeding
herds, progress will require prioritizing elimination.
Improved biosecurity on individual farms and industry-wide
are keys to building confidence that PRRSV elimination efforts can prevent an outbreak or at least delay it for
several years. Holtkamp endorses on-farm risk assessments and outbreak investigations to identify weaknesses
and prioritize where to allocate resources.
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Are You Sporting Your CPPA Gear this Summer?
What better way for you to support your industry this summer by wearing
a CPPA t-shirt or hat. Order yours today!

Pigs, The Inventors of Bacon - #RealPigFarming℠ Shirts
$12.00 each plus shipping & handling. Sizes Adult (S, L, XL, XXL, XXL)

Classic snapback trucker hat with CPPA logo
Available in Black or Brown
$15.00 each plus shipping &
handling
To order contact the CPPA office
at (916) 447-8950 or
info@calpork.com

DID YOU KNOW…
Pharmaceuticals rank second only to meat itself in the important contributions hogs make to society.
Rapidly advancing science and technology are continually adding to the list of life-supporting and
lifesaving products derived from the incredible hog. Hogs are powerful medicine: All told, hogs
are a source of nearly 20 drugs and pharmaceuticals.
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CALIFORNIA PORK PRODUCERS
ASSOCIATION
25 Cadillac Drive, Suite 214
Sacramento, CA 95825
www.calpork.com

Effective Jan. 1 of 2018, over the
counter injectable and all other
medically important antibiotics must
be administered with a prescription or
veterinary feed directive (VFD)
ordered by a licensed veterinarian
through a valid veterinarian-clientpatient relationship (VCPR).
For more information and updates,
please visit the CDFA website at
www.cdfa.ca.gov/ahfss/AUS
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